Case Study: Revitalizing Digital Marketing for a Sports Nutrition
Supplement Brand

Company Overview
Industry: Sports Nutrition Supplements specializing in Fitness

Duration: Ongoing

Initial Situation

Challenges:

- Low Return on Ad Spend (ROAS): Previous marketing efforts were not generating satisfactory
returns.

- Poor Creative Strategy: Ineffective ad creatives that did not resonate with the target audience.

- Poor Implementation and Tracking: Inefficient execution of campaigns and inadequate tracking
of performance metrics.

Objectives:

- Improve ROAS: Enhance the return on ad spend to achieve better profitability.

- Effective Creative Strategy: Develop compelling ad creatives that engage the target audience.
- Efficient Tracking: Implement robust tracking mechanisms to accurately measure campaign
performance.

Strategy and Implementation
Services Provided:

- Facebook ads

- Google ads

- Data analysis and tracking

Approach:
1. Initial Analysis:

- Data Review: Conducted an in-depth analysis of existing store data on Shopify and past ad
campaigns to identify key insights and areas for improvement.

- Customer Insights: Leveraged analytics to understand customer demographics, behaviors,
and purchasing patterns.

2. Creative and Technical Strategy:

- Creative Development: Developed high-quality video ads and engaging creatives tailored for
top-of-funnel campaigns to attract new customers.

- Technical Implementation: Implemented precise tracking mechanisms to monitor ad
performance and customer interactions.

3. Campaign Execution:



- Facebook and Instagram Ads: Focused on creating and running targeted ad campaigns
primarily on Instagram, ensuring the creatives were designed to capture attention and drive
engagement.

- Google Ads: Executed strategic campaigns on Google, with a keen focus on location-based
targeting to maximize relevance and conversion rates.

- Remarketing Campaigns: Developed comprehensive remarketing strategies to re-engage
past visitors and convert them into customers.

4. Data-Driven Optimization:

- Placement Optimization: Used data-driven insights to determine the best ad placements
across Facebook, Instagram, and Google.

- Performance Tracking: Implemented robust tracking systems to measure key performance
indicators (KPIs) such as ROAS, click-through rates (CTR), and conversion rates.

Tools and Technologies Used:

- Facebook Ads Manager: For creating, managing, and optimizing ad campaigns.

- Google Ads: For running targeted search and display ad campaigns.

- Shopify: For analyzing store data and customer behavior.

- Analytics Tools: For tracking performance metrics and gaining actionable insights.

Results

Key Metrics:

- Return on Ad Spend (ROAS): Achieved a 3.5x increase in ROAS, indicating more efficient use
of ad spend.

- Click-Through Rate (CTR): Increased CTR, demonstrating higher engagement with the ad
creatives.

- Conversion Rate: Higher conversion rates, reflecting the effectiveness of the targeted
campaigns.

Quantifiable Results:

- Revenue Growth: Achieved a substantial increase in revenue as a result of the improved
marketing strategies.

- Enhanced Engagement: Higher engagement metrics on both Facebook and Instagram,
showing the success of the new creative strategy.

- Efficient Tracking: Robust tracking mechanisms provided clear insights into campaign
performance, enabling ongoing optimization.

Additional Benefits:

- Strategic Insights: Provided the client with valuable insights into customer behavior and
preferences, enabling more informed decision-making for future campaigns.

- Brand Visibility: Improved brand visibility and recognition through effective digital marketing
efforts.



Visuals and Documentation

Include relevant screenshots, graphs, and images that illustrate the success metrics and
strategies implemented, such as:

- ROAS Improvement Graph: Showing the 3.5x increase in return on ad spend over time.

- Ad Performance Charts: Detailing improvements in CTR, conversion rates, and other key
metrics.

- Creative Examples: Showcasing the new ad creatives used in the campaigns.

- Engagement Metrics: Graphs highlighting the increase in engagement on Facebook and
Instagram.



